QUARTERLY CHILDREN’S TV PROGRAMMING COMMERCIAL CERTIFICATION

Station: WAFB Quarter: 1% Year: 2018

12-and-Under Children’s Programming Titles
[List titles of all programs that were originally produced and broadcast
primarily for an audience of children 12 years old and younger in the table below.]

WAFB Primary Programming BOUNCE 9.2 WBXH 9.4
Stream CBS 9.1 Multicast Multicast
None None None

During the quarter, the station did not air any programming on its primary or multicast channels that
was originally produced and broadcast primarily for an audience of children 12 years old and younger.
[Check box only if applicable to Station’s programming. If box is checked, skip certifications 1, 2, and 3
below, then sign and date this certification and upload it to station’s online public file.]

1. Station certifies that all 12-and-under children’s TV programs carried during this quarter on its
digital channels were formatted so that, as a matter of standard policy and practice, the programs would not
exceed the “commercial matter” time limits of §73.670 of the FCC’s rules (12 minutes per hour on weekdays and
10.5 minutes per hour on weekends).

Yes No

2. Station certifies that there were no time periods during the quarter in which the “commercial
matter” time limits stated above were exceeded during 12-and-under children’s programming. If no, attach an
explanation.

Yes No

3. Station certifies that, during the quarter, it has complied with the commercial requirements of
§73.670(b), (c) & (d) of the FCC’s rules regarding the display of website addresses. If no, attach an explanation.

Yes No

| hereby state, er penalty or perjury, that the foregoing is true, correct and complete to the best of
my knowledge, informgtior) and béligf.

Signature: (AL \vaﬁ Date: LI'X3&\?

\1 )
[Attach any commercial certification or confirmation provided by network and program suppliers. Upload a copy

of this certification to your online public file no later than April 10, July 10, October 10, and January 10.]
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CERTIFICATION OF COMPLIANCE
WITH CHILDREN’S TELEVISION COMMERCIAL LIMITS
January 1, 2018 through March 31, 2018

During the period listed above, the CBS Television Network (“CBS”), a unit of CBS
Corporation, disseminated to its owned and affiliated stations the following weekly programs
originally produced and broadcast primarily for an audience of children 13 to 16 years old:

LUCKY DOG

DR. CHRIS PET VET

THE HENRY FORD’S INNOVATION NATION
THE INSPECTORS

LUCKY DOG 2

THE OPEN ROAD WITH DR. CHRIS

All of these programs were disseminated for weekend broadcast by CBS affiliates and owned
stations.

I hereby certify that the children’s programming disseminated by CBS during the period January
1, 2018 through March 31, 2018 was not required to conform to the commercial time limits
prescribed in the Communications Act, as amended, 47 U.S.C. §303a, and 47 C.F.R. §73.670(a)-
(d) because the programming was all originally produced and broadcast primarily for an
audience of children older than 12. See 47 C.F.R. §73.670, Note 2.

F ladewr ) ecegp—
Matthew Margo
Senior Vice President

CBS Program Practices, New York
CBS Television Network

Date: April 2,2018



COMMERCIAL LIMITS AND WEBSITE RULES
COMPLIANCE CERTIFICATION
FIRST QUARTER 2018

During the first quarter of 2018 (January 1, 2018 — March 31, 2018), the following Educational/Informational
programs tailored to meet the requirements for teens 13 — 16 years old appeared on the Bounce Network. As a
result of these programs originally being created for and directed at teens 13 and above, the rules (47 C.F.R. §
73.670) for commercial limits and websites do not apply.

E/l Programs (series)

Program: All In With Laila Ali (January 1, 2018 — March 31, 2018)
Time: Saturdays 10:00 AM - 10:30 AM ET

Duration: 30 minutes

Rating: TV-PG E/I

Program: All In With Laila Ali (January 1, 2018 — March 31, 2018)
Time: Saturdays 10:30 AM - 11:00 AM ET

Duration: 30 minutes

Rating: TV-PG E/I

Program: Jewels Of The Natural World (January 1, 2018 — March 31, 2018)
Time: Saturdays 11:00 AM — 11:30 AM ET

Duration: 30 minutes

Rating: TV-G E/I

Program: Animal Tails (January 1, 2018 — March 31, 2018)
Time: Saturdays 11:30 AM - 12:00 PM ET

Duration: 30 minutes

Rating: TV-G E/I

Program: Vacation Creation With Tommy Davidson And Andrea Feczko (January 1, 2018 —~ March 31, 2018)
Time: Sundays10:00 AM - 10:30 AM ET

Duration: 30 minutes

Rating: TV-G E/I

Program: Everyday Health (January 1, 2018 — March 31, 2018)
Time: Sundays10:30 AM - 11:00 AM ET

Duration: 30 minutes

Rating: TV-PG E/I
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Telco Productions, Inc.

DRAGONFLY TV

“Dragonfly TV” is a weekly half-hour science television series
that meets the educational and informational objectives of
the FCC’s Childrens Programming requirements for children
ages 13-16. The programs highlight children “doing” projects
with real hands-on experience and demonstrates practical
applications of mathematics and science. It introduces young
viewers to a variety of scientific disciplines and challenges
them in critical thinking and problem solving skills, while
providing valuable information to reach answers. Each
episode is engaging, entertaining and educational in
structure, allowing children to investigate science on their
own. “Dragonfly TV" is closed-captioned for the hearing
impaired and displays the “E/I” icon throughout the
broadcast.

Moy faom.

Alex Paen
President
Telco Productions, Inc.

Telco Productions, Inc.
2730 Wilshire Boulevard, Suite 200, Santa Monica, CA 90403
Telephone (310) 828.4003 Fax (310) 828.3340 Email info@telcoproductions.com



Dear Station,

Pursuant to the Children’s Television Act of 1990, "Dog Tales"
will satisfy the FCC Children's programming requirement and
can be classified as either core or non-core programming. "Dog
Tales" serves the educational and informational needs of chil-
dren 13-16 years of age with its program content, including dog
safety and care tips, as well as lessons on the responsibility of
owning a dog. The show also provides informative segments on
various dog breeds and showcases various veterinary experts
explaining different issues affecting canines. The weekly series
also includes recommended reading lists about dogs, and pro-
motes children's writing and creative skills with essay and art
contests.

To facilitate your FCC filings, episode synopses are available
on line at our website, www.telcoproductions.com. Also avail-
able on-line are testimonials from our educational advisory
review board, consisting of educators and veterinary profes-
sionals who have reviewed the program (see opposite pages).

If you have any other questions, please don't hesitate to con-
tact us.

Sincerely,

Alex Paen
President, Telco Productions, Inc..

TELCO PRODUCGCTIONS, INC.
2730 Wilshire Boulevard, Suite 200, Santa Monica, CA 90403
Telephone 310-828-4003 Fax 310-828-3340
E-mail: info@telcoproductions.com



,‘"l ”” FPRODUCTIONS, INC.

Dear Station,

Pursuant to the Children’s Television Act of 1990 and the rules and regulations of
the FCC, “ANIMAL RESCUE” satisfies the FCC’s Children’s programming
requirements and may be classified as Core Programming as defined under Section
73.671 of the Commission’s Rules. “ANIMAL RESCUE” furthers the educational
and informational needs of children 13 to 16 years of age with its programming
content, including safety tips and informational about various animals and their
habitats. The programs also show real life in-the-field experiences of professional
and ordinary people taking care of, treating and helping various animals, as well as
exhibiting good social responsibility and promoting strong personal and
community values. “ANIMAL RESCUE?” as delivered is formatted to allow for no
more than 14 minutes of total commercial time per broadcast hour (7 minutes per
half-hour). “ANIMAL RESCUE” does not display any Internet web site address
or host selling during or adjacent to the program, and is otherwise in compliance
with Sections 73.670(a) through (d) of the Commission’s Rules.

To facilitate your FCC filings, episode synopses are available on-line at our
website, www.telcoproductions.com. Also available online are testimonials from
our program advisory board, consisting of educators and veterinary professionals
who have reviewed the program (see following pages). If you have any other
questions or comments; please feel free to contact us.

Sincerely,

oy oo

Alex Paen
President,
Telco Productions, Inc.

2730 Wilshire Blvd., Suite 200, Santa Monica, CA 90403-4747 USA
Telephone 310.828.4003 Fax 310.828.3340
E-mail info@telcoproductions.com’ Website: wwiv.telcoproductions.com




Dear Station,

Pursuant to the Children’s Television Act of 1990, “BIZ KID$” will satisfy the FCC Children's
programming requirement and can be classified as either core or non-core programming. “BIZ
KID$” serves the educational and informational needs of children 13 to 16 years of age with its
program content, including the importance of understanding the economy and basic business
principles. The series features teens starting their own businesses, actively solving problems and
developing important life skills.

“BIZ KID$” as delivered is formatted to allow for no more than 14 minutes of total commercial
time per broadcast hour (7 minutes per half-hour). “BIZ KID$” does not display any Internet web
site address or host selling during or adjacent to the program, and is otherwise in compliance
with Sections 73.670(a) through (d) of the Commission’s Rules.

To facilitate your FCC filings; episode synopses are available on line at our website,
www.telcoproductions.com. Also available on-line are testimonials from our educational
advisory review board, consisting of educators and other professionals who have reviewed the

series (see the following letters for details).

If you have any other questions, please don't hesitate to contact us,
Sincerely,

Qg B

Alex Paen
President, Telco Productions, Inc;;

2730 Wilshire Blvd., Suite 200, Santa Monica, CA 90403-4747 USA
Telephone 310,828.4003 Fax 310.828.3340
E-mail info@telcoproductions.com



; "'\"Awaxd Winning
TV Show & Website

TEEN KIDS NEWS IS AN EMMY AWARD-WINNING TELEVISION NEWS SHOW FOR KIDS

Teen Kids News is an international 1/2 hour weekly program that is informative,
educational and entertaining! The show has been on the air since 2003, and given how
many people watch it and love it, the show will be on forever!

Teen Kids News (TKN) highlights stories about kids doing amazing things and helping to
make the world a better place. In addition, the TKN reporters on the show (who are, of
course, all kids!) report on everything that is fun, interesting or important about our
world, These stories range from how to deal with bullying to kids who fly planes to tips
on getting into college to how to start a business.

TKN recently won its first Emmy Award! In addition, TKN has received numerous
awards including the Silver Circle Award, Hermes Creative Award, Angel Award, George
Washington Honor Meédal and several Accolade, Telly and Communicator Awards plus is
a Parents’ Choice award winner! The CT Press Club recently awarded
TeenKidsNews.com first place for Best Educational Website!

Teen Kids News has been written up in People Magazine, TV Guide and Daily News,
listed as a “best TV show"” in Parenting magazine. The show was cited by the non-profit
advocacy group, Children Now, as one of only eight shows on the air for children and
teens that truly has educational value. Teen Kids News is proud that all of its episodes
are Close Captioned to help people with hearing challenges.

The show was created by Albert Primo, award-winning creator of the adult news
program “Eyewitness News”. He, along with Emmy Award Winning Director, Alan Weiss,
are the Executive Producers of Teen Kids News.



”l ”ﬂ FPRODUCTIONS, INC.

Dear Station,

Pursuant to the Children’s Television Act of 1990, “THINK BIG” will satisfy the FCC Children's
programming requirement and can be classified as either core or non-core programming.
“THINK BIG” serves the educational and informational needs of children (3 to 16 years of age
with its program content, including the importance of having a working knowledge of math,
science and physics. The series shows children actively solving problems using scientific
principles, combining skill and creativity. The series also demonstrates real-world applications
for math, science and engineering, proving that that the physical sciences can be useful,
challenging and fun. Each episode presents an “invent-off” challenge, where teenage teams must
invent a machine designed to perform a specific task in limited amount of time, promoting
creative thinking and practical skills.

“THINK BIG” as delivered is formatted to allow for no more than 14 minutes of total
commercial time per broadcast hour (7 minutes per half-hour). “THINK BIG” does not display
any Internet web site address or host selling during or adjacent to the program, and is otherwise
in compliance with Sections 73.670(a) through (d) of the Commission’s Rules.

To facilitate your FCC filings, episode synopses are available on line at our website,
www.telcoproductions.com, Also available on-line are testimonials from our educational
advisory review board, consisting of educators and other professionals who have reviewed the
series (see the following letters for details).

If you have any other questions, please don't hesitate to contact us.
Sincerely,

Moy o,

Alex Paen
President, Telco Productions, Inc,

2730 Wilshire Blvd., Suite 200, Santa Monica, CA 90403-4747 USA
Telephone 310.828.4003 Fax 310.828.3340
E-mail info@telcoproductions.com



